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ABOUT MACLEAN’S
Canada’s premier current affairs magazine.


Canada's national magazine covers current affairs in the broadest sense of the
term, including politics, culture, trends, ideas and personalities. Whether
through our monthly print edition, daily online stories or live events,
Maclean's delivers new and smart ways for our audiences to appreciate the
world through a Canadian lens.

EDITOR’S
MESSAGE
The Maclean's reader is smart,
accomplished, well-read and
deeply curious; we work to deliver
a compelling magazine worthy of
their interests while reflecting the
wonders and challenges of this
evolving nation.
—Alison Uncles

Editor-in-Chief
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Print


1,584,000+


MEET our

AUDIENCE


readers per issue

Digital


3,716,000+

UVs per month

Email


2,947,000+


282,000+

subscribers

monthly Canadian audience 

(print & digital)

Social


731,000+

followers

1 IN 3


Maclean’s readers are Managers,
Owner, Professionals or Executives

F

Print
Digital

40%
38%

M

60%
62%

Average HHI

$83,103+
$94,640+

Average Age

50
42

College +

80%
85%

Social Footprint

202k+

28K+

21K+

474K+

Source: Vividata (Fall 2021), Google Analytics 11-Month Average (Jan-Nov 2021)
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Reach 

educated,
affluent and
engaged
citizens

Compared to the average Canadian,

Maclean’s readers are:

94%

66%

76%

89%

more likely to be personally
involved in business purchases

more likely to have taken an action after
seeing an ad in a magazine (print or digital)


more likely to be in the authorization/
approval process for business purchases/
leases

more likely to have purchased a product/
brand/service after seeing an ad in a
magazine (print or digital)

Source: Vividata (Fall 2021)
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OUR
CONTENT
National


Agenda-setting stories that zoom
in on today's power brokers and
influence-wielders.



Profiles


The Interview


Monthly conversations with Canada's most
sought-after guests, including entertainment
stars, political leaders and industry titans.



Deeply reported pieces about
engaging personalities setting the
nation's agenda.



Opinion


Thought-provoking must-reads
from Maclean’s roster of the best
columnists in the country.



Before You Go


Moving personal letters by
ordinary Canadians with
extraordinary things to say.



SPECIAL ISSUES

Year Ahead | January 


A look at the people and trends shaping
our lives in the year to come



Power List | March
  


The changemakers and policymakers
shaping life in Canada



EDITORIAL

calendar
February 




March




April




May




Long COVID

Brain fog, post-exertional fatigue, trouble breathing.
Patients with the nebulous yet debilitating symptoms
of long COVID are falling into a health care that
doesn't yet know what to do with them.


The Maclean’s 2022 POWER LIST

An annual ranking of the 50 most powerful
Canadians, but it's not simply a list of those who wield
institutional power in this country.



The pandemic, year two

A shorter corollary to our Pandemic, Year One piece
last year. This will be an approximately 3,000-word
feature in print.



TIKTOK FEATURE

A few years ago, in her late 50s, Kathy Collins was
diagnosed with early-onset Alzheimer's. The solution
that her sister Jean landed on was for both of them to
move in with their elderly parents on Vancouver
Island in order to "make this as gentle and sweet as
possible" for Kathy. They were doing okay in that
mode, but then the pandemic hit. 


June




July




August 




September 




BEST COMMUNITIES IN CANADA


can live and work anywhere in the country, where
should you move?


ONLINE EXCLUSIVE

A comprehensive guide to business education in
Canada — hot trends, new programs and innovative
approaches — will appear on macleans.ca, as well as
on its own hub.

FUTUREPROOF

The Maclean’s Guide to the Housing Market. As
house prices soar, readers have never had so many
questions about their most important investment.


October 




November 




December 




January 2023




ONLINE EXCLUSIVE

The Maclean’s essential gift guide for the university
student in your life: from the newest technology to
gaming, groceries, jewelry, housewares and more.
This guide is packed with gift ideas to feel good
about, delivering on the latest wish lists and
helping make the university experience just a little
more comfortable.

The monthly Maclean’s print edition includes the
university rankings insert in subscriber editions.

ONLINE EXCLUSIVE

The Maclean’s Guide to Studying Abroad will help
students navigate the burgeoning list of options for
spending a part of their education in another country.
From travel tips to profiles of students and programs,
the Maclean’s guide will be essential reading for
anyone interested in the adventure of a lifetime.


Rebuildling Lytton

On June 30, the day after Lytton, B.C. endured the
highest temperature ever recorded in Canada, wildfire
swept through the Fraser Canyon village, destroying
90 per cent of its structures and killing two people. 



Maclean’s Education
  


Canadas most trusted resources for students
and parents for 30 years, with three different
special interest publications (Universities
Guidebook, Colleges Guidebook and
University Rankings) 
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FUTUREPROOF

The Maclean’s guide to a five-star retirement 

(at any age!)

With remote and hybrid work here to stay,
Maclean’s sets out to answer the question: If you

FUTUREPROOF

The Maclean’s Guide to the Future of Work (and the
best new jobs). As pandemic work gives way to new
hybrid models, what does the future hold for how we
work — together and apart?



YEAR AHEAD

The Year Ahead edition is the year's most
anticipated issue of Maclean's. In it, we survey a wide
range of fields, asking the question: what does 2023
have in store?

Subject to Change
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WHAT WE

OFFER
3.7M+ 

Unique Visitors Monthly


We’ll help tailor your campaign to one
(or all) of our robust media channels,
whether it’s a print magazine ad
delivered to the home of a devoted
Maclean’s subscriber, or digital custom
content amplified across macleans.ca
and our social channels. 


1.5M+

Readers

Per Issue

Branded 

Content

Advertising
731K+

Social

Followers

Events

Source: Vividata (Fall 2021), Google Analytics 11-Month Average (Jan-Nov 2021)
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PRINT

Space Close

Material Close

Impact Date

On-Sale Date

February
March
April

May

June


Dec 3
Jan 17
Feb 14
Mar 14
Apr 18

Dec 10
Jan 24
Feb 22
Mar 21
Apr 25

Jan 6
Feb 10
Mar 10
Apr 7
May 12

July


May 16

May 24

Jun 9

Jan 13
Feb 17
Mar 17
Apr 14
May 19
Jun 16

August


Jun 13

Jun 20

Jul 7

Jul 14

September

October


Jul 11
Aug 15

Jul 18
Aug 22

Aug 4
Sept 8

Aug 11

November

Sept 12

Sept 19

Oct 6

Sept 15
Oct 13

December

Oct 11

Oct 17

Nov 3

Nov 10

Januaray 2023


Oct 31

Nov 7

Nov 24

Dec 1

University Guide

Feb 22

Feb 28

-

Mar 24

Colleges Guide

Jul 29

Aug 5

-

Sep 1

University Ranking


Sep 6

Sep 12

-

Oct 6

Issue

Rates (NET)

Freq.
Disc


%

Discount

Fullpage

DPS

OBC

IBC

IFC Spread

1/2 Page

1/3 Page

1x

-

$19,958


$34,927

$24,948

$21,954

$43,658

$12,973

$8,981

3x

25%

$14,969

$26,195

-

-

-

$9,730

$6,736

6x

35%

$12,973

$22,702

-


-

-

$8,432

$5,838

9x

40%

$11,975

$20,956

-


-

-

$7,784

$5,389
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DIGITAL

Display ads


Standard Display: $20 - $25/CPM (NET)
Video: $40/CPM (NET)

We offer a variety of premium advertising
placements across macleans.ca. Our ad units
are strategically positioned to maximize
visibility and engagement for advertisers.

Homepage
Takeover + POE
Starting at $1,500/Day (NET)

Looking for maximum impact? This
opportunity offers advertisers 100% share
of voice and averages 49K daily impressions
on the homepage and most other points-ofentry (POE).



macleans.ca
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Email

eBlast

Dedicated 

e-Blasts
Subscribers: 36,000+

a n at $7,200

St rti g

(NET)

Our e-blast list is comprised of subscribers
who have opted to receive communications
from Maclean’s partners. Engage this
audience with an e-blast designed
specifically for your event, promotion or
product sampling offer.



Newsletters

Newsletter
Subscribers: 56,000+

Subscribers: 29,000+

Subscribers: 12,000+

Subscribers: 43,000+

Maclean's Daily

Maclean’s Politics Insider Maclean's University

Maclean's Weekly

St rti g

St rti g

St rti g

St rti g

Your daily dose of news, commentary,
analysis, breaking news and promotions
from the always thought-provoking
Maclean's newsroom.



Our new politics newsletter brings you the
smartest take on the news that matters on
Parliament Hill. Your daily dose of
political news, commentary, breaking
news and promotions from Maclean’s.

Everything you need to know about
preparing for university from campus
tours to settling in the dorm room,
promotions, breaking news and more.

Start Saturday off right with a
captivating read, breaking news and
promotions from Maclean’s.

n

Ad U it: Big Box

Maclean’s subscribers love seeing us in their
inbox, evident by our tremendous open
rates that far exceed industry benchmarks.
Align your brand with one of three curated
newsletters based on your desired category,
reach and frequency.

a n at: $2,800

a n at: $1,300

a n at: $600

a n at: $2,200
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SOCIAL
Starting at $2,000 (NET)

With a combined following of 731K+,
Maclean’s is no stranger to social
media. We know how to engage our
followers on every platform that
matters. In 2021, Maclean’s Facebook
content reached more than 18.8M+
people, and generated over 5.8M+
engagements (including reactions,
comments, shares and clicks).

5.8M+

Facebook
Engagements

in 2021


Followers

202K+

21K+

474K+

28K+
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BRANDED
CONTENT

Storytelling is what we do, and we’d love to help tell your brand’s story.
Our iconic media brands craft stories that resonate with Canadians, and
our new branded content studio will lend that same editorial expertise to
creating content that elevates your brand.



Intergrated
Editorial

Sponsor
Content

Best for advertisers looking for editorial
recommendations on how to most effectively
and authentically integrate into our content 



Best for marketers with a specific message
or theme in mind, with less flexibility to
align with editorial recommendations



Voice, look and feel of the content will match
the brand’s style

Voice, look and feel of the content itself will
differ from the brand’s style

*Integrated editorial subject to approval
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BRANDED CONTENT

CASE STUDY

25K

MORE THAN DOUBLED
THE DOWNLOAD GOAL
OF


NOMINATED


Digital Publishing Award
for Best Podcast


#2

RANKING FOR
HISTORY
PODCASTS ON
APPLE PODCASTS


The Power of One, in partnership with Tom
Clancy’s Jack Ryan on Amazon Prime


One person can change the world—and this six-part limited series podcast shows how by shedding light on
history’s forgotten heroes, from the spy who saved D-Day to the greatest whistleblower of all time.
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SIGNATURE & 

CUSTOM EVENTS


Whether it’s sponsoring one of our signature events or working with us to celebrate a public or private
special initiative, our virtual/live events provide excellent value, reach and return. All-inclusive, customized
programs can be as simple as RSVP management from start to finish, or as grand as securing top vendors,
branding/signage, photography, entertainment and more.

Marketing

Awareness 

& Reach

Content &

Post Event

Coverage

We manage the promotional campaign, invites,
ticketing (if required), RSVPs and production of all
assets; as well as targeted invitations or deployment
of a promotional campaign across our robust print,
digital and/or social channels.

Social coverage during the event with the option
to have an editor on-site to co-host, participate in
a panel or curate content. 


Opportunity for print, digital and/or social postevent coverage.
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MEET

SJC

MEDIA

Maclean’s is published by SJC Media, the largest Canadian publisher of
trusted brands that serve communities of loyal fans, which can be
leveraged by our advertising partners.



We connect to our influential and discerning audiences through
trusted, entertaining, empowering, innovative, authentic and inclusive
journalism and storytelling. 



We produce best-in-class content through our premium print, digital
and social pillars. Our reach extends coast to coast, touching more than
15.1 million Canadians through our portfolio of national and local
media brands, allowing advertisers to reach and engage with Canada's
most sought-after consumers. 



As a media company for the future, with a remarkable past, we strive
to be as diverse and inclusive as the communities we serve. 

We are beyond content. 

We are SJC Media.

CONTACT US
Terry Smith

Director, Customer Success
terry.smith@stjoseph.com

+1 519 835 2836

SJC Media

15 Benton Rd.

North York, ON

M6M 3G2


