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Mission
Statement
Weddingbells is Canada’s leading multi-platform wedding 
media brand. We are the modern, style-conscious 
authority on all aspects of wedding planning: fashion, 
beauty, planning details, registry and romantic travel. 
Our content mix delivers ideas, details and dreams—
Weddingbells is a source and a resource. We translate 
the best aspirational wedding trends into attainable ideas. 
Mariage Québec presents the freshest wedding trends 
to our readers while representing a unique market. The 
focus is on producing original content while remaining the 
number one media brand for engaged couples in Québec.



Editor’s 
Message
“Weddingbells and Mariage Québec are Canada’s wedding 
experts. We are leaders in wedding media and continue to 
evolve and innovate to remain the market leader and the 
premier resource for today’s engaged couple. We curate 
the best wedding trends and ideas while providing tools 
and support across multiple platforms so our audience can 
translate their wedding-day dreams into reality.” 

Alison McGill
Editor-in-Chief, Weddingbells
Editorial Director, Mariage Québec



Values
Weddingbells and Mariage Québec can help brands 
reach this niche audience, as we have 80% coverage of 
the Canadian market with our magazines, websites and 
social media.

Our Editor-in-Chief is seen as the wedding authority in 
Canada and is regularly featured on national television 
programming including: Cityline, Breakfast Television, 
The Morning Show, CTV Morning Live Vancouver, 
ET Canada, Etalk, The Weather Network, CHCH Morning 
Live and Your Morning.

Weddingbells and Mariage Québec offer the authority, 
style and scope of a national magazine with the impact 
and regional relevance of a city magazine.  We celebrate 
national brands, tourism boards, bridal manufacturers, 
local vendors and venues with bespoke campaigns 
designed to generate top-of-mind awareness and 
engagement with brides-to-be.



Fast Facts
PRINT

2 ISSUES Spring/Summer & Fall/Winter

CIRCULATION
WB: 98,280
MQ: 20,000

READERSHIP
WB: 1,002,456
MQ: 311,520

TIME SPENT READING
WB: 123 minutes
MQ: 126 minutes

AVERAGE AGE
30 (english), 31.6 (french)

AVERAGE LENGTH OF ENGAGEMENT
1 year, 10 months

AVERAGE HHI AFTER MARRIAGE
$89,290 (english), $83,722 (french)

97% of readers agree Weddingbells/Mariage Québec 
is useful

89% of readers say Weddingbells/Mariage Québec 
is a helpful source for wedding planning

DIGITAL

PAGE VIEWS PER MONTH
WB: 692,513
MQ: 54,345

UNIQUE VISITORS PER MONTH
WB: 78,075
MQ: 11,698

WB MQ

23,000 12,000

56,800 6,111

163,500 802

31,500 823

89% view weddingbells.ca as a vital resource

81% use advertisements on weddingbells.ca as 
an important source of information

Source: Weddingbells/Mariage Québec 2015 Reader Survey. Google Analytics 3-month Average (March 2019). Social media: January 2020.



Integrated
Content
Custom, integrated sales programs will amplify
your brand! Weddingbells will work with your
team to create a 360 degree bespoke idea that
meets your marketing objectives.

Advertising programs can include:

• Co-branded print content
• Co-branded digital content
• Social media
• Newsletters
• E-blasts
• Custom events
• Retail events
• Custom video
• Venue video tours
• Custom contests and promotions

Weddingbells & Mariage Québec x McDonaldsHoneymooning in the Islands of Tahiti: Fall/Winter 2018



Events
Whether it’s a store opening, product launch, bringing newly 
engaged couples together or simply a night to celebrate 
your brand, Weddingbells has the brand power, editorial 
expertise and (most significantly), a targeted, engaged 
audience. Let us help you make your event a success!

Inside the month-long wedding event we held at Bayview Village!

OR THE MONTH OF JUNE, we took our show on the road, co-hosting 
a fabulous wedding pop-up event at Bayview Village. For 30 days we 
had our own Weddingbells storefront in the shopping centre and ran a 
full calendar of wedding planning events, touching on everything from 
bridal beauty and style to decor, food and florals—including some super-
fun weekly presentations featuring our editor-in-chief, Alison McGill.

Thank you to the following partners who participated: Pop-Up Flower Shop, Humble Bee 
Candles & Co., Valencienne, Felichia Bridal, NARCES, Camellia Wedding Gown, Brøsche 
Bridal Couture Lab, Big Love Ball, Capelli Bayview Village, MAC Cosmetics, Aveda, 
Hammam Spa by Céla, Kings Crown, Downtown Dough T.O., Bayview Village Wellness 
Centre, Linea Intima Lingerie, Lindt, The Body Shop, Finespun Cakes & Pastries, Joni 
& Cake, Glory Hole Doughnuts, Ladurée, Scotiabank, Arthur Murray North York, LOLË, 
ELXR Juice Lab, Bread & Roses Bakery Café, leaveit2HER, Berani Jewellery Design, 
BOUQ Paper Flowers, High Priestess in the 6ix, CIBC, Sweet Event, Girls’ Night Out Wines, 
Shannon Murphy Custom Cakes, and Me, Myself & Icing. Veuve Clicquot was a very special 
event partner who was on-site throughout the month for events and activations.

BAYVIEW VILLAGE X  
 WEDDINGBELLS  
“I DO, I DO, I DO” POP-UP

F
OUTREACH
Weddingbells will manage invites, ticketing, RSVPs and 
production of all assets.

AWARENESS
Targeted invitations or deployment of a promotional 
campaign across Weddingbells digital channels, social 
media and subscription database

LOGISTICS
All-inclusive, customized program that includes 
securing top vendors for catering, signage, photography, 
entertainment and more

CONTENT
Social coverage during event with the option to have an 
editor on-site to co-host, highlight upcoming trends or 
curate content.

Full-page and/or digital post-event coverage in the 
subsequent issue of Weddingbells is included

David’s Bridal Ritz-Carlton Montreal

Spence DiamondsBayview Village 

https://weddingbells.ca/local-finds/davids-bridal-opened-gorgeous-new-location-vaughan-ontario/
https://weddingbells.ca/planning/weddingbells-x-ritz-carlton-royal-treatment-contest/  
https://weddingbells.ca/local-finds/spence-diamonds-has-opened-an-amazing-new-store-at-the-rideau-centre-in-ottawa/
https://weddingbells.ca/planning/get-inspired-things-wedding-bayview-village-x-weddingbells-wedding-pop/


FALL & WINTER 2020

PLANNING
The Best Wedding Trends
From chic Instagram installations to animal print décor, savory food spreads 
and the top wedding colour palettes, we detail the freshest ideas to make your 
celebration a standout.

STYLE
Bridal Fashion Forecast
We showcase the latest dresses and trends from the Spring & Summer 2021 
bridal fashion runways.

BEAUTY
Au Naturel
Low fuss bridal beauty vibes are on point this season. We round up the best 
no-makeup makeup looks and easy hair styles for every bride.

TRAVEL
Dream Honeymoons
Our editors explore exotic spots like Hawaii, Iceland, Mauritius and The Bahamas 
in search of an unforgettable romantic escape.

SPRING & SUMMER 2021

REAL WEDDINGS
Perfect Parties
See how Canadian couples celebrate their wedding day as we showcase 
inspiring events from coast to coast and destinations beyond.

PLANNING
Wedding Essentials
From unique décor ideas to cool cakes, florals and food, we have amazing ideas 
for a wedding to remember.

STYLE
Things We Love
The best dresses straight from the runways, dazzling gems, pretty accessories 
and beauty essentials: we present the best bridal-style musts of the season.

TRAVEL
The Must List
We have the perfect honeymoon for every couple, from Euro adventure 
travellers to beach-loungers and sun-lovers.

*In Every Issue: Find the best trends in wedding details and decor, bridal style, beauty and registry.

**Editorial content is subject to change.

Editorial
Calendar



2020/2021 
Print Rates 
& Schedule
   COMBINED   WEDDINGBELLS  MARIAGE QUÉBEC

NET RATES   1x  2x  1x  2x  1x  2x

FULL PAGE    $22,100  $18,500  $16,700 $13,900 $6,100  $5,100

DPS   $33,200 $27,800 $25,000 $20,900 $9,200  $7,700

1/2 PAGE HORIZONTAL  $14,600 $12,200 $11,200 $9,300 $3,800 $3,200

1/3 PAGE    $11,200 $9,300 $8,400 $7,000 $3,100  $2,600

FALL & WINTER 2020
SPACE BOOKING: JUNE 15, 2020

MATERIAL DEADLINE: JUNE 23, 2020

IN MARKET: JULY 27, 2020

SPRING & SUMMER 2021
SPACE BOOKING: OCTOBER 26, 2020

MATERIAL DEADLINE: NOVEMBER 4, 2020

IN MARKET: DECEMBER 7, 2020

FOR MORE INFORMATION CONTACT: nationalsales@weddingbells.ca



Digital Advertising

MEDIA DISPLAY

Big Box (300 x 250) Rate: $20 CPM

Leaderboard (728 x 90) Rate: $20 CPM

Billboard (970 x 250) Rate: $25 CPM

Double Big Box (300 x 600) Rate: $25 CPM

Video Rate: $60 CPM

SOCIAL MEDIA

Interact with our social audience of 290k

followers with engaging social posts that live 

permanently in the Weddingbells feed.

Rate: $1,500 per post. Includes paid boost.

@weddingbellsmag

@mariage_quebec

NEWSLETTERS

Get the latest fashion, beauty and celeb news

delivered right to your inbox 3x per week.

7,800 subscribers. Open rate of 16%.

Rate: $50 CPM

LEADERBOARD

BIG BOX

Media Display
Big Box (300 x 250) Rate:  $30 CPM
Leaderboard (728 x 90) Rate:  $30 CPM
Billboard (970 x 250) Rate:  $40 CPM
Double Big Box (300 x 600) Rate:  $40 CPM 
Video Rate: $60 CPM

Social Media
Interact with our social audience of 250K+ 
followers with social posts and programs that 
work. Weddingbells has the largest social 
following of any publication in Canada.
Rate: $2500 per post.
@weddingbellsmag

Newsletters
Get the latest fashion, 
beauty and celeb news 
delivered right to your 
inbox 3x per week.
18K+ subscribers 
Open rate of 16% 
Rate: $50 CPM

Dedicated E-Blasts
Weddinbells.ca’s e-blast 
list is comprised of 
subscribers who have 
opted in to receive 
communications from 
Weddingbells. Working 
with Weddingbells’ 
brands can engage users 
through custom designed 
eBlasts that offer 100% 
share of voice, deliverd 
directly into the inboxes 
of Weddingbells users. 
16K+ subscribers 
Rate: $1600 each

VIDEO

BILLBOARD

digital advertising

DOUBLE
BIG BOX

Contests

Custom contest entry on 

weddingbells.ca and 

mariagequebec.com. Includes media 

drivers and data capture. Ask reps for details.

LEADERBOARD

BIG BOX

Media Display
Big Box (300 x 250) Rate:  $30 CPM
Leaderboard (728 x 90) Rate:  $30 CPM
Billboard (970 x 250) Rate:  $40 CPM
Double Big Box (300 x 600) Rate:  $40 CPM 
Video Rate: $60 CPM

Social Media
Interact with our social audience of 250K+ 
followers with social posts and programs that 
work. Weddingbells has the largest social 
following of any publication in Canada.
Rate: $2500 per post.
@weddingbellsmag

Newsletters
Get the latest fashion, 
beauty and celeb news 
delivered right to your 
inbox 3x per week.
18K+ subscribers 
Open rate of 16% 
Rate: $50 CPM

Dedicated E-Blasts
Weddinbells.ca’s e-blast 
list is comprised of 
subscribers who have 
opted in to receive 
communications from 
Weddingbells. Working 
with Weddingbells’ 
brands can engage users 
through custom designed 
eBlasts that offer 100% 
share of voice, deliverd 
directly into the inboxes 
of Weddingbells users. 
16K+ subscribers 
Rate: $1600 each

VIDEO

BILLBOARD

digital advertising

DOUBLE
BIG BOX

Sponsored Content

Weddingbells.ca and 

mariagequebec.com offer a variety 

of custom content opportunities that 

are natively integrated online and include social 

amplification. Ask rep for details.

LEADERBOARD

BIG BOX

Media Display
Big Box (300 x 250) Rate:  $30 CPM
Leaderboard (728 x 90) Rate:  $30 CPM
Billboard (970 x 250) Rate:  $40 CPM
Double Big Box (300 x 600) Rate:  $40 CPM 
Video Rate: $60 CPM

Social Media
Interact with our social audience of 250K+ 
followers with social posts and programs that 
work. Weddingbells has the largest social 
following of any publication in Canada.
Rate: $2500 per post.
@weddingbellsmag

Newsletters
Get the latest fashion, 
beauty and celeb news 
delivered right to your 
inbox 3x per week.
18K+ subscribers 
Open rate of 16% 
Rate: $50 CPM

Dedicated E-Blasts
Weddinbells.ca’s e-blast 
list is comprised of 
subscribers who have 
opted in to receive 
communications from 
Weddingbells. Working 
with Weddingbells’ 
brands can engage users 
through custom designed 
eBlasts that offer 100% 
share of voice, deliverd 
directly into the inboxes 
of Weddingbells users. 
16K+ subscribers 
Rate: $1600 each

VIDEO

BILLBOARD

digital advertising

DOUBLE
BIG BOX

DEDICATED E-BLASTS

Working with Weddingbells and Mariage Québec, 

brands can engage users through e-blasts that 

offer 100% share of voice, delivered directly into 

the inboxes of 7,500 opt-in subscribers (WB + MQ).

WB Rate: $1,000

MQ Rate: $500

LEADERBOARD

BIG BOX

Media Display
Big Box (300 x 250) Rate:  $30 CPM
Leaderboard (728 x 90) Rate:  $30 CPM
Billboard (970 x 250) Rate:  $40 CPM
Double Big Box (300 x 600) Rate:  $40 CPM 
Video Rate: $60 CPM

Social Media
Interact with our social audience of 250K+ 
followers with social posts and programs that 
work. Weddingbells has the largest social 
following of any publication in Canada.
Rate: $2500 per post.
@weddingbellsmag

Newsletters
Get the latest fashion, 
beauty and celeb news 
delivered right to your 
inbox 3x per week.
18K+ subscribers 
Open rate of 16% 
Rate: $50 CPM

Dedicated E-Blasts
Weddinbells.ca’s e-blast 
list is comprised of 
subscribers who have 
opted in to receive 
communications from 
Weddingbells. Working 
with Weddingbells’ 
brands can engage users 
through custom designed 
eBlasts that offer 100% 
share of voice, deliverd 
directly into the inboxes 
of Weddingbells users. 
16K+ subscribers 
Rate: $1600 each

VIDEO

BILLBOARD

digital advertising

DOUBLE
BIG BOX

72% of Canadian brides will visit 
weddingbells.ca at least once



Production

AD DESIGN SERVICES

All images (hi-res or scans) and copy are to be provided 
by the client.

SERVICES INCLUDE:
• One design concept
• PDF approval process of final ad via email
• Two opportunities to make changes to initial design

CHARGE FOR DESIGN WORK
• Creative services available upon request
• Fractional ad: no charge

ADDITIONAL CHARGES 
(applicable after two changes)
• Full page ad: $25-$75
• Fractional ad: $25-$50
• Epson proof: $50
• Ads collected for client use or submission to other
  publications (via FTP, courier is extra): $35

CREATIVE AD SERVICES
Your account manager can provide you with costs for creative 
ad services including advertorials, events, copywriting and full 
design concepts.

COLOUR PROOF REQUIREMENTS
We recommend that you submit a proof that adheres to 
SWOP standards (swop.org) to ensure the best printed result. 
Softproofs (PDF, JPEG) are not acceptable as colour proofs 
for magazine publishing. Although it can ensure content, it 
cannot measure accuracy of colour on press. In cases where a 
SWOP-certified proof (Fuji, Iris, Epson) is not supplied, one can 
be made by our production department at a cost of $50, which 
will be billed to the advertiser. If you wish to waive production 
of a proof, you are doing so with the understanding that 
Weddingbells and Mariage Québec will not be responsible for 
the colour reproduction of your ad.

DIGITAL REQUIREMENTS
FOR ADVERTISING 
MATERIAL
St. Joseph Media will not assume any responsibility for 
advertising reproductions that do not conform to the mechanical 
specifications listed here. All ads must be supplied digitally.
• All critical matter must be kept within 1/4” from bleed trim edges.
• We will only accept PDFX-1a files (ensure that files are 300 DPI).
• Include 1/8” bleed trim on all sides for pages built to bleed trim specs.
• Images should be a minimum resolution of 300 DPI @ 100% size.
• All RGB images must be converted to CMYK.
• All spot colours (Pantone) must be converted to CMYK.
• Type should be a minimum of 8 point.
• Reverse type less than 12 point is not suitable for reproduction.
  St. Joseph Media is not responsible for reproduction of type in  
  smaller sizes than those mentioned above.
• Ink density for all four process colours must not exceed 300%.
• Ad material must be supplied via the AdDirect portal and  
  be accompanied by a colour proof (see proof requirements)  
  generated from the supplied PDFX-1a file.
• Please be sure to include trim, crop marks and bleed on your proof.
• St. Joseph Media reserves the right to add a keyline to floating  
  ads to differentiate them from editorial.
• St. Joseph Media reserves the right to refuse any or all copy  
  deemed by St. Joseph Media to be unsuitable.
• Advertisers and/or advertising agencies assume full  
  responsibility for all content of advertisements and any claim  
  made against St. Joseph Media because of such content.
• Please do not apply trapping to PDF files. St. Joseph Media  
  will not be responsible for reproduction of trapped files.
• All advertising materials will be destroyed by St. Joseph Media  
  if not requested within one year after date last used.

PROOF REQUIREMENTS
• St. Joseph Media will only be responsible for ad reproduction if a proof conforming to DMAC  
  standards is supplied.
• SWOP-certified hard-copy proofs such as Epson or Fuji are required as a colour-accurate  
  guide for reproduction (PDF, tear-sheets, colour laser or inkjet printer proofs are NOT  
  acceptable for reference).
• Hard-copy proofs are also required for ads submitted via the AdDirect portal and will be  
  generated from the supplied PDFX-1a file.

ADDIRECT PORTAL
• Note: any and all colour proofs are only an approximation of colour reproduction.
• Refer to DMAC standards for further requirements.
  Visit: http://www.magazinescanada.ca/publicite/production/dmacs
• Epson proofs are available at $50 each.

PRODUCTION DEPARTMENT 
Caroline Potter
caroline.potter@stjoseph.com
111 Queen Street East, Suite 320
Toronto, ON M5C 1S2

ADDIRECT UPLOAD INFORMATION 
Visit the AdDirect homepage to take a tour on how to
upload your ad using the preflight portal system.

addirect.sendmyad.com

* Bleed ads: Ad intended to bleed should be built to the trim size. Extend images beyond these size
   specifications by an additional 1/8” on all sides for bleed. Keep all essential elements (text and logos) 
   1/4” inside the bleed trim for type safety.
* Non-bleed ads: Ads that don’t bleed should be built to this size. Ads will be placed on our template.


