
   
 
 
 

 
AGO appoints Tony Gagliano as President of Board of Trustees 
 
 
Toronto, Ontario (April 16, 2009) – The Art Gallery of Ontario announced yesterday that Tony Gagliano, 
Executive Chairman and CEO of St. Joseph Communications, has been named President of its Board of Trustees 
effective this June.  He succeeds Charlie Baillie, who held the post since 2002.     
 
In this volunteer position, Gagliano will be adding to his extensive involvement in community and arts-related 
initiatives. A member of the AGO Board of Trustees since 2003, he has served as a Vice President of the Gallery 
since 2005. Gagliano also led an unprecedented fundraising effort in support of Transformation AGO, where 26 
prominent families within the Italian-Canadian community contributed $13 million to the project. In recognition 
of their support, the iconic sculptural promenade on the AGO’s north facade was named Galleria Italia.  
 
“Tony brings his considerable leadership experience and energy to the presidency of the AGO as it begins a new 
and already celebrated chapter,” says Matthew Teitelbaum, the AGO’s Michael and Sonja Koerner director, and 
CEO.” 
  
Gagliano is also co-founder of Luminato, Toronto’s annual festival of arts and creativity. Gagliano is actively 
involved in a number of organizations, including the Young Presidents’ Association, St. Michael’s Hospital, the 
Toronto Community Foundation and the Canadian Council of Chief Executives.   
 
Gagliano has received numerous honours, including an Alumni Achievement Award from Ryerson University, the 
Words & Deeds Leadership Award from the CIJA and UJA Federation, and most recently, with Luminato co-
founder David Pecaut, the Canadian Club of Toronto’s 2008 Canadian of the Year. 
 
 
About St. Joseph Communications 
St. Joseph Communications is Canada’s leading provider of integrated communications solutions. Its four 
business divisions – in content, print, documents and media – offer innovative communications solutions in such 
areas as package and store design; branding; digital signage; architectural way finding; photography; digital, 
sheet-fed and web printing; and document management. It is also owner and publisher of some of Canada’s 
leading consumer magazines, including Toronto Life and FASHION Magazine. The company is focused on and 
committed to doing the right thing for the communities in which it operates, donating 10 percent after-tax profit 
each year to philanthropic endeavours. Visit www.stjoseph.com.  
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For further information, please contact: 
Marta Sinyard 
Communications & Marketing Officer 
St. Joseph Communications 
905-660-3111 | msinyard@stjoseph.com   
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